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15 September 2005

Everyday Sport campaign targets Oxfordshire

Sport England is issuing a rallying call to people in Oxfordshire with the launch of a major new campaign designed to get people active. 

The Everyday Sport campaign is designed to encourage people to build physical activity into their everyday lives. 

A recent poll by YouGov has discovered that 40 per cent of people in the South East spend more time in the shower or bath than exercising. A third of them spend more time playing computer games than on sport or recreation. And 16 per cent spend longer on their hair than on physical activity.

The good news is that people want to change their ways – nearly three quarters of those polled in the South East said they want to take more exercise.

Even small adjustments to your daily routine can make a difference. For example, getting off the bus a stop early twice a day could count for half your recommended daily exercise. Taking the stairs instead of the lift can use more energy than jogging if it is done for the same amount of time. A one mile walk is as good for you as a one mile run for losing weight and beating stress.

The results promised include better health, reduced obesity levels, lower stress levels and improved self-esteem.

People in Faringdon are being encouraged to go walking for their health. 

The local NHS has teamed up with the County Council and Age Concern, to start a "Health Walks" scheme in Faringdon and they are holding a Public Meeting on Thursday 22nd September to begin planning the routes. The open meeting will be held in the Baptist Church between 7pm – 8.30pm.

And further help is at hand from Faringdon Walkers and Cyclists who are about to publish a set of eight walks around the town, a series of cycle routes, and a map showing footpaths, access ways and shortcuts. The set of walks will be available in October from the tourist information centre and on the website www.faringdon.org
Oxford Youth Sail Training Centre also has plans to encourage people to get active with their own Everyday Sport plans. Throughout September and October they will be inviting people to turn up and "pay and play" on Sunday afternoons - no experience or boat necessary!  

Sean Holt, Regional Director of Sport England South East, said: “We can all benefit from regular exercise. Physical activity and sport can be simple and fun. 

“A walk to the local park or playing field for a kickabout or a game of frisbee counts, and it is a great way to spend time with the children or the grandchildren. Getting active can be as simple as regularly taking the stairs instead of the lift of getting off the bus a stop early and walking to your final destination.
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“Taking part in physical activity and sport has a whole range of benefits – from losing weight and improving your health to beating stress or simply helping you to feel more confident and making you smile. 

“So many campaigns tell people what they shouldn’t be doing – don’t smoke, don’t eat too much salt, don’t drink and drive. Our campaign is quite unusual in that it is positive, telling people what they can do”.
To help people turn their good intentions into reality there is a special Everyday Sport website with an online personal diary. You simply tick the activities you enjoy - from frisbee throwing and yoga, through to energetic gardening and tennis, and the site provides a personal planner to help improve your fitness. The web address is www.everydaysport.com
The Everyday Sport campaign comes after evidence from the Department of Health revealed that 74% of women and 64% of men in the South East are not doing the recommended amount of activity for a healthy life (30 minutes five times a week).

Everyday Sport already has the backing of more than 60 famous faces from the worlds of politics, celebrity and sport, including Culture Secretary Tessa Jowell, Sports Minister Richard Caborn, Rio Ferdinand, James Cracknell, Jonny Wilkinson, Steve Cram, sports commentating legend Barry Davies, Jonathan Edwards, Nell McAndrew, Donna Air and Jayne Middlemiss. 

Tessa Jowell, Secretary of State for Culture, Media and Sport commented on the launch of Everyday Sport:“You don’t have to be Kelly Holmes or Matthew Pinsent to get fit and stay fit. 

“This campaign highlights practical, achievable ways for us all to build physical activity into our daily lives – whether it’s getting off the bus a stop early, or taking the stairs instead of the lift. And, for the first time ever in this country, we are launching a sport and activity helpline – a database of information, which people can access via their telephone. This means that finding ways to get active and play sport are only a phone call away. Our goal is to help more people get active by offering them the tools to do that.”  

Sport England has been set a target by Government of increasing participation in sport and physical activity by 3% in the next three years. Everyday Sport is the first major initiative in this long-term plan. 
The nationwide launch follows a successful four-month pilot in the North East last year where 5% of the population were inspired to get active as a result of the campaign. 

Roger Draper, Chief Executive of Sport England, said: “Independent research confirmed the effectiveness of the Everyday Sport campaign and presented us with a powerful case for now taking Everyday Sport nationwide. Campaigns of this nature are an absolute priority for Sport England in helping us to increase participation in sport and physical activity.”
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“Everyday Sport has already reached hundreds of thousands of people in the North East, with powerful messages about how they can become more active in many different ways, and that it can be simple and fun. We are now working with organisations – from hospitals and GP surgeries to local authorities, libraries and businesses – across the country to roll-out Everyday Sport.”

To find out how you can incorporate Everyday Sport into your lives, to find out where you can take up a new sport or activity or for more information about the campaign, log on to www.everydaysport.com or call the Everyday Sport hotline: 0800 587 6000.
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NOTES TO EDITORS:

· Everyday Sport Minutes are when your heart beat is raised and you are slightly out of breath but still able to hold a conversation.

· It can take just 30 EDS minutes a day to start improving your mental and physical health – and you don’t have to do them in one block. If you have previously been inactive, aiming to do wedges of 10 EDS minutes throughout the day is a great starting point. 

· Sport England is the lead agency for the development of sport in England and invests Lottery and Exchequer funds into sport. Our aim is to encourage people of all ages to start, stay and succeed in sport at every level and make England the most active and successful sporting nation.

· Sport England has nine Regional Sports Boards (RSBs), each made up of experts from areas such as business, local government, sport, health and education. The RSBs provide the strategic lead for sport in their regions and distribute investment for grassroots sport.

· Sport England has invested more than £2bn of Lottery funds into sport across England and more than £300 million from the Exchequer. 

· Research conducted by YouGov and commissioned by Sport England to mark the launch of Everyday Sport, highlights some of the reasons why we exercise - for better health (66%), to lose weight (64%), for improved sex appeal (33%) and to make new friends (27%). 

· Other regional research reveals that the favourite room in the house for exercise is the lounge with 23%, closely followed by the bedroom (21%) and the garden (14%). Most popular unusual locations for exercise are underwater and the top of a mountain which both score 12% with 3% limbering up in church and another 2% in the supermarket. Nationally, summer is the most popular season with 22%, morning is the favourite time of the day with 27% and weekends are the best time of the week for getting active.

· International studies demonstrate that long terms campaigns hold the key to increasing participation in physical activity and sport. In countries such as Finland, Canada and Germany, the combination of high quality facilities, significant investment in clubs, coaches and volunteers, underpinned by campaigning and performance measurement, has increased participation.
· www.sportengland.org
